The most musical 
musical ever, ever | 


including: 


“my WILD IRISH ROSE” 


“IN THE EVENING 
BY THE MOONUGHT" 


“wit YOU LOVE ME 
IN DECEMBER” 


uy urtle BIT OF HEAVEN” 


“BY THE \GHT OF THE 
SILVERY MOON" 


“MY EVENING STAR” 
“MY NELLIE'S BLUE EYES” 
MACHREE™ 


“yet THE REST OF THE 
WORLD GO.BY 


with a giant musical cast and 


ARLENE. DAHL: ANDREA 


Directed by 


"AVAILABLE IN FOUR-COLUMN SIZE FOR NEWSPAPERS, 


How to say it with MUSIC! 


PUBLISHED 
MOTION PICTURE 
VERSIONS OF THE 
SHEET MUSIC... . 
WITMARK PROMOTIONAL 

ACTIVITY ... 

RECORD ALBUMS... 


Enough to Get You Into Every 
Music Shop Window In Town! 


Plenty plugs on 
Inside Front 
Cover—Still No. 
674-X3. 


oe 


Front Cover — 
Still No. 674-X5 


Hfere’s What RCA Does: 


|) National ads in Life, Look, Photoplay, Modern Screen, 
Mademoiselle, Band Leaders, Seventeen! 


2) On the air with weekly plugs on RCA (network) Show! 
3) Two FREE Exhibitor-Dealer Aids: 


Standee—full-color 


Color Blow-Up Counter Card 
Here’s What You Dos 


Put the albums into the hands of all disc jockeys pronto. 
Get a window wherever the albums are being sold. 


Play the music at your own housebreaks, in the lobby, and hook 
up with loudspeaker that sounds off out front. 


Also:—hotels and restaurants playing music during dinner hour 
could use a few records in return for a plug. 


These Are The 
16 SONGS 
to Work With: 


First Six Published by Witmark 
pa eae et eS ct edd i Sh el Ld 


"My Wild Irish Rose" 

"When Irish Eyes Are Smiling’ 

Re "Come Down Ma Evening Star" 
7 “My Nellie's Blue Eyes" 

y/ "Mother Machree" 
Y "'Hushabye, Wee Rose Of Killarney" 
: "One Little, Sweet Little Girl" 
"A Little Bit Of Heaven" 

‘Let The Rest Of The World Go By" 
“The Sunshine Of Paradise Alley" 
“On A Sunday Afternoon" 

"If I'm Dreaming, Let Me Dream Some More" 
"In The Evening By The Moonlight" 
"Dear Old Donegal" 

“Will You Love Me In December?" 
“By The Light Of The Silvery Moon" 


STUNT IDEAS 


DISC JOCKEY PREVIEW 
Special screening for disc jockeys and their families will pay 
off. Get the albums to them next day. 


MUSIC QUERY 

Inquiring Reporter asks this question: "What is your favorite 
Irish ballad—and why?" Answers make good reading—in 
newspaper or displayed in lobby. 


PLATTER SPINNER’S QUIZ 

Disc jockey plays different song hit from picture each night 
for five nights; listeners pick favorites, send in answers for 
pass prizes. 


BALLAD SONGFEST 

Amateur Ballad-Singing Contest features film's song hits 
(try radio station with this one!); audience picks winner from 
finalists on stage on opening night. Promote prizes. 


STREET SINGER 


Good-looking tenor—wearing plenty of green — strolls 
through town singing ballads from film. Banner across back 
announces playdate. 


LIMERICK CONTEST 


Sponsor newspaper contest (plugging film's songs) using 
following limericks, with scenes from your branch stills, Most 
original last lines and best short statement telling why con- 
testant prefers musical films win promoted prizes. 


Ist DAY The prettiest maiden in town 


Meets other men's stares with a frown; 
For, as everyone knows, 


She's "My Wild Irish Rose" 


Said a handsome young man from old Erin, 
2nd DAY "At the risk of appearin' too darin’, 

"When Irish Eyes Are Smiling" 

Tis the time they're most beguiling— 


brad PAY Said the beautiful "Rose Of Killarney", 
“Although this might seem so much blarney, 
Please take it from me— 
Any man will agree 


t D A man who was promised at birth 
4th AY "A Little Bit Of Heaven On Earth", 


Found out that it meant he 
Would always have plenty 


: P : P 
t D Tom and Mickey, identical twins, 
oth AY Had a fight and said, "Mother, who. wins?" 
Answered "Mother Machree", 
"I'll take both on my knee — 


ES eee ae Se 


Country of Origin U.S.A. Copyright 1947 Warner Bros. Pictures Distributing Corporation 


04: THREE NATIONAL 


© ADVERTISERS TIED IN 


I. ROGERS “18831° SILVER 


These FREE special aids 


went out to Rogers Dealers 


NEWSPAPER 
< MAT 


2-Col. x 10" (plenty of room 
for dealer's imprint!) 


—> 
COUNTER 


STANDEE 
92" x 12%4"' — full-color — 


now in dealers’ hands. 


i 188) | 
ROGERS 


sth erplate 
by ONEIOS 
Alveraniths 


DEALER'S Mase 


Jewelry Trade Circularized 


Full campaign covers newspapers, magazines, displays and. 


THE ADA 


: : : ; Full-page, full-color, for top national magazines: Charm, 
window suggestions—like this one! 


Wy Modern Romances, Screen Romances, Modern Screen. 


(Break with film's release.) 


Flow to Order= 
What to Do:= 
ORDER extra AD PROOFS, COUN- 
TER CARDS, PROMOTION BOOK- 
LETS from: Mr. William L. Morgan, 
Wm. A. Rogers, Ltd., Oneida Ltd., 
Oneida, N. Y. Go to Rogers outlet 


to set window displays and ads. 


9" x 12"—2-colors—6 pp. 8142" x 1 1""—2-colors—24 pp. 


Two Promotion Booklets Available In Quantities. 


2. CHESTERFIELD | 3. WESTMORE 


ret: ane a Sensational new color — "Irish Rose’ — introduced 
aoe ere te arab: ha CHESTERFIELDS OF COURSE- i ipsti i 
al magazines, reaching mil- THERE'S LOTS MORE SMOKING PLEASURE TO THE by Westmore (cosmetics) aa lipstick first, then 


near Naw Hale | | powder and related make-up. 


FEGTURED IR WARNER 

SRO TeCHMIEDION 
PROBUENON 

BY WRC IRISH BONES 


lions across the country. 


FREE= 
Window Counter Display 


BIG POSTER= 
FREE — 30" x 40", in 
4-colors — for posting in 
railroad stations or around 
town. Solid week of network 
radio plugs—on Chesterfield 
Supper Club over NBC—in 
December! (Perfect spot for 
your station break!) 


20" x 33" full-color—(you'll see thousands in drug 
and cosmetic stores and five-and-tens!]—with two 


side panels (I 1" x 14") of scene stills! 


od ICESTEN anne 


What to do:= 


Set windows with Westmore dealers early. Follow 


L u up with fashion promotion for co-ordinated "'Irish 
OCattY:=— 

-Set station break with NBC 
outlet. Posters and extra ad 
proofs available from Cam- 
paign Plan Editor for window 


Rose'' campaign (see pages 4 and 5.) 


For further information, write to: 


displays. A ave Daw! MR. JOE BLOOM 
is ways House of Westmore 


Banner Chesterfield distribu- a 
tors’ trucks and don't forget 
date-strips. 


76 Ninth Ave. 
New York II, N. Y. 


Order Exploitation Stills and Mats from Warner Bros’. Campaign Ed.: 321 W. 44th St.. N. Y. C. 


irs A GREAT DAY ror THE 
MERCHANTS! - 


GREAT CO-OP AD PAGE 


VV Show this sketch to your newspapers’ and department stores’ advertising managers. VV 


eg 
o7/ 


GheAT 


FOR WINDOW 
VY TIE-UPS! VY + Suggested by Warner Bros. "MY WILD IRISH ROSE” 


Starring DENNIS MORGAN 


Epi ea 
3 MRO IS SERA if 
* Sis” = et. ee! Pi 


age 


ui, 
ushabye, Wee 
Tlushaby He ilarn ey' 


Pleasant dreams 
are yoursin 


(NIGHTGOWNS, ETC.) 


een A 


T-381—Ronson T-398—Deltah Pearls 


J 
yw ttle Bit 
Of Heaven 
is what he'll think 


when he sees you 
In (EVENING GOWN) 


T-344—Ronson T-350—Gruen Watches 


Mal ree. 


Herself could 
not makea 
finer 
(HANDKNIT 


SWEATER) / 


ante 
Ste © 


T-366—Chesterfield D. M. 254—Marxsman Pipe 


wh ET ith ee gcae® tea a ee 


T-580—Resistol Hats T-3 |—Coffee 


FASHION SHOW? GREAT! 


Song Hits Inspire New Desigus 


Specialty or Department store sponsors showing of fashions suggested by song hits; 


. oe " for example: ‘When Irish Eyes Are Smiling''—emerald green outfit; "Mother Machree" 
A. D.-137—Danci Twins Hosi A. D. Pub. A-56—Volupt 
ere Oe rer a —matronly gown; "Come Down Ma Evening Star''—evening dress; ''My Nellie's Blue 


“Window Display Stills No. 674" avail- Eyes''\—matching or complementary costume; "Hushabye, Wee Rose of Killarney''— 


able (as Set of 10, or individually by 


number) from Campaign Plan Editor. RCA-Victor record Album (see page 2) furnishes musical accompaniment. 


nightgown, negligee ensemble; "My Wild Irish Rose''—show's big fashion promotion. 


& 


2 


VV THEN AND N 


Start off local hunt for 
most beautiful Wild Irish 
Rose with publicity story 
about eight outstanding 
beauties, billed in film as 
the Wild Irish Roses (see 
p. 13 of this pressbook, 
story headlined: WAR- 
NERS CONDUCT 
SEARCH FOR EIGHT 
WILD IRISH ROSES.) Re- 
quirements: red hair, blue 
eyes—and Irish! Radio, newspaper announcements; 
finalists appear on-stage opening night, winner chosen 
by audience. Promote merchandise prizes with big 
prizewinner doubling as headliner in Fashion Show 
(see stunt at bottom of opposite page.) 


Still No. 674-538 


TAG-LINES FOR TIE-UPS 


FURNITURE STORES—See manager about setting up in his 
window a "Wild Rose Room"—"A New Color for The Newest 


in Decors!" 


OPTICIAN—"How Much Nicer to Look at the World Through 
Rose-Colored Glasses. Inspired by 'My Wild Irish Rose'—Strand."' 


STATIONERY STORE—"For Your Sweetheart Letters, You Must 
Use Whitlock's Rose Paper." 


COSMETICS—"'For that Rosy Look—For Your Rosy Future!" 


(Used with any rose line: perfume, nail polish, powder, lipstick) 


NEWSPAPER FASHION MATS 
Order from Campaign Plan Editor 


OW 


sie 


Lillian Russell Hair-do 


the glamorous Lillian Russell 
in “My Wild Irish Rose”, 
Warner Bros.’ new Technicolor 
musical hit, poses, above, in the 
extravagant hair-do especially 
created for her in that role by 
Helen Turpin, leading Holly- 


wood hair - stylist. Worthy of 


special note are the brow- 


clinging “kiss curls” and the 
luxurious false hanging curls 


and braided switch. 


Mat No. 674-102-X 


4) 


Short on space? 
Crop off one or 


two as needed. 


fon Suggests window 


stunt—women_ dis- 
tinguish between 


old and new styles. 


PERT PENNY EDWARDS, 


ANDREA KING, who portrays. 


RADIO 


Spot announcements and station breaks all 
on one platter—(one minute—|5-seconds— 
with time-allowance for live announcements) 
—a transcribed radio campaign that's been 
Proved and Approved by radio-wise show- 
men everywhere! 


ORDER “MY WILD IRISH ROSE Radio Spot 


Announcements” from Warner Exchange. 


EXTRA! Also FREE! 


Hollywood Star Interview 
A real sell-piece with two stars from the picture— 
Dennis Morgan and Andrea King 


in one (five-minute) interview! 


ORDER “MY WILD IRISH ROSE Hollywood 


Interview Record” from Campaign Editor. 


GAY «ana GAELIC 


Here's your chance for a Gala Premiere. First 
off, contact the town's leading Irish society (Hibern- 
ians, National Irish Society, Sons of St. Patrick, Irish- 
American Society) to sponsor your opening. { To- 
gether you visit newspaper's managing editor to 
secure cooperation. 

Leading Irish beauties (contestants in Fashion 
Show or Beauty Contest—see pages at left) invite 
Mayor (if Irish) to attend premiere. @ Sound truck 
-.. or street car with 24's, tours town. 4 Parochial 
school band leads parade. Include here car for 
Mayor and officials, Irish society members, Boy 
Scouts or military outfit. 

Radio station which has tied in with big "Irish 
Day", with songs and stories sponsored by various 
merchants, covers premiere onstage. {In the thea- 
tre the finals of the Beauty Contest are run off. 
Leading Irish-American war hero is introduced. 


Bear These in Mind Too ihe 


Is there a big charity drive on in town? Have 
the Wild Irish Roses help out by calling on citizens, 
posing in key spots. 

Columnist might like idea of doing piece on 
famous Irish entertainers: Pat Rooney, Eddie Foy, 
George M. Cohan, and of course, Chauncey 
Olcott. (Campaign Plan Editor will help). 

New Jersey exhib reports great success when 
he screens picture (if it warrants) in advance for 
Church dignitaries, parochial school teachers, and 
nuns. 

Don't forget restaurants and newspaper's food 
editor. Have them feature a "Wild Irish Rose Stew." 
A-cards on eatery's tables carry playdate copy. 


Heverything’s Rosy 


FLORISTS . . . (1) First dozen women at box- 
office receive dozen free roses each; (2) Florists’ 
Association designates playdate period as "Rose 
Week''—cooperating florists offer roses at reduced 
rates; (3) Fresh rose lobby display with prominent 
teaser line: ''How many roses can you name?" 
(exhibit consists of various types — tea roses, 
American Beauties, etc.—there are dozens); (4) Ar- 
tificial rose giveaway with tag crediting florist, 
theatre imprint on reverse side; (5) City-wide Flower 


LOVELY ARLENE DAHL who plays the title role in Warner 
Bros.’ lavish new Technicolor musical, “My Wild Irish Rose”, 
here displays the subtle contrast between yesterday’s silhouette 
and today’s. Inset: the actress’ beautiful opera-going gown, 
long and decollete, hides the tight-laced corset and hip pad- 
dings worn beneath it to insure the hour-glass effect; but (left) 
her contemporary evening gown of black chiffon reveals the 
natural lines of her own lovely figure. of the Gay Nineties. 


Mat No. 674-201-X Mat No. 674-101-X 
=——p Stories and Scene Mats for Newspapers, Pages 12-13-14. The Ads Follow Here —_=> ——> smal 


Warner Bros. player currently 
appearing in that studio’s 
sparkling musical hit, “My 
Wild Irish Rose”, keeps her 
nose powdered prettily with 
Volupte’s new compact whimsy, 
a gold metal mitt reminiscent 


Arrangement Contest (using roses only) with pro- 
moted prizes; (6) Inquiring reporter polls man in 
the street to determine most popular flower (with 
reason for choice). 

And, of course, every florist window in town 
carries good display of branch stills and plugs! 
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Ads For Every Situation... 


‘ 


x ‘ 


La 
t You may 10 
66 


Ae eed, 


with ARLENE DAHL - ANDREA KING - ALAN HALE - GEORGE TOBIAS - GEORGE O'BRIEN - BEN BLUE - SARA ALLGOOD 
piecteaty [JAVID) BUTLER, sistnntntosttcnenttetans Cotati a ones 


Mat 402—4 cols. x 12 inches (668 lines) 


This ad also in three-column size. See page 10. 


"who has an ear for 
q tune andan eye bs 
2 Wild Irish Rose 


“MY WILD IRISH ROSE" {- 
i LITTLE BIT.OF HEAVEN? 4 SQ 

“MY EVENING STAR” . DANS ® 
Xx “MOTHER MACHREE” 

“WEE ROSE OF KILLARNEY’ AAS L 
\ “MY NELLIE’S BLUE EYES" ea &\ 


“WILL YOU LOVE ME d 

oa IN DECEMBER’ | 
S67 ‘DEAR OLD DONEGAL" r) 

~ “IF I'M DREAMING, 

LET ME DREAM” \ 

“IN THE EVENING 
LX BY THE MOONLIGHT” 
with 


ARLENE DAHL - ANDREA KING - ALAN HALE - GEORGE TOBIAS Tari: 
GEORGE OBRIEN - BEN BLUE - SARA ALLGOOD DAVID BUTLER 
Scree lay by Peter Milne * Based upon a Book by Rita Olcott 


Musical Numbers Orchestrated and Conducted by Ray Heindorf 
de AL AEF II AIK 


Mat 205—2 cols x 10% inches (292 lines) 


J 


eC. 


pee. 
WILD, ~“. 
about the 4 
COLOR, & 
ComEd y * 
& DANCIS 
COLLEENS) 
7 A we 


featuring 
“MY WILD IRISH 
ROSE”’ 


“A LITTLE BIT 
OF HEAVEN” 


“MY EVENING STAR” 
‘MOTHER MACHREE"” 
“WEE ROSE 


~ 


Directed by 


PAVIDBUTLER 


witn ARLENE DAHL » ANDREA KING - ALAN HALE - GEORGE TOBIAS - GEORGE OBRIEN 
by P Milne * Based upon a Book by Rita Olcott 


Screen Play by Peter Miln 
BEN BLUE _ SARA ALLGOOD Musical Numbers Orchestrated and Conducted by Ray Heindorf 


Mat 206—2 cols. x 12! inches (348 lines) 


with : “AM, Directed by 
cen one een ae cga aisooo DAVID BUTLER 


Mat 303—3 cols. x 13% inches (564 lines) 


This ad also in two-column size. See page 11. 


Both Ads on One Mat 
Order Mat 101 


“MY WILD (as 
IRISH ROSEY 


er al an KING « ALAN HALE 
- GEORGE TOBIAS - GEORGE OBRIEN - BEN BLUE - SARA ALLGOOD 
Screen Play by Peter Milne » Based upon a Bool y Rita Olcot 
Directed DAVID) BUTLER  ttusicai numbers Orchestrated and Conducted by Ray Heindort 


| col. x | inch 


(14 lines) 


J TRISH ROSE}; 


-DENNS MORGAN} 


fs 3 scion Sis at Bee ge a 
with ARLENE DAHL - ANDREA KING - ALAN HALE 


GEORGE TOBIAS - GEORGE OBRIEN - BEN BLUE 


sign: DAVID BUTLER 


Screen Play by Peter Milne * Based up Book by Rita Olcott 
Musical Numbers Orchestrated and Conducted by Ray Heindorf 


| col. x 2% inches 


(32 lines) 


Trailer Copy... 


Put On Your Kelly Green— 
Give Your Bowler An Irish Tilt— 


Don't Forget Your Lucky 
Shamrock— 


Because Here Comes Warner 
Bros.’ Big Parade of Color, 
Colleens and Kilarney! 


"MY WILD IRISH ROSE" 


Starring DENNIS MORGAN as 
Chauncey Olcott 


The Rogue With The Brogue 
Whose Escapades Made 


Those Naughty-Nineties Blush! 
ANDREA KING as The Great 


Lillian Russell 


There's A Comedians’ Conven- 
tion To Have You Wearin' 


The Grin! 


It's the Song-Splashed Story 
Of Entertainment's Most Col- 
orful Personality— 


From The Rollicking Rhythm of 
Gay Minstrel Days— 


To His Spectacular Triumphs 
With Lillian Russell 


"MY WILD IRISH ROSE" 


The most musical 
musical ever, ever! 


including: 


“MY WILD IRISH ROSE” 


“IN THE EVENING 
BY THE MOONLIGHT.” 


“WILL YOU LOVE ME 
IN DECEMBER” 


A LUTTLE BIT OF HEAVEN 


“BY THE LIGHT OF THE 
SILVERY MOON’ 


7 “MY EVENING STAR’ 
“ “MY NELLIE'S BLUE EYES’ 
“MOTHER MACHREE” 
g “DEAR OLD DONEGAL” 
“WEE ROSE OF KILLARNEY” 


Ig “IF I'M DREAMING, 
LET ME DREAM“ 

“LET THE REST OF THE 
WORLD GO BY” 


with an ear for a tune 
and an eye fora 
wild Irish Rose! 


Agnes ARLENE DAHL - ANDREA KING nea ; 
ALAN HALE - GEORGE TOBIAS 
GEORGE OBRIEN - BEN BLUE - SARA ALLGOOD 
bet jane by DAVID BUTLER * Screen Play by 


eter Milne * Based upon a Book by Rita Olcott * Musical 
get hear Orchestrated and Conducted by Ray Heindorf 


#8 * off a -t ot 
A 
Mat 102—I col. x 634 inches 
(88 lines) 


with a giant musical cast and 


ARLENE DAHL: ANDREA KING - ALAN HALE- GEORGE TOBIAS - GEORGE OBRIEN - BEN BLUE- SARA ALLGOOD 


Screen Play by Peter Milne * Based upon a Book by Rita Olcott 
Musical Numbers Orchestrated and Conducted by Ray Heindorf 


Directed by DAV D BUTLER 


Mat 301—3 cols. x 8% inches (369 lines) 


This ad also in four-column size. See Front Cover 


WARNER vl 


ith ov ARLENE DAHL "ANDREA BLUE - SARA ALLGOOD 
y Peter Miln: se k by Rita eee 
ort 


Directed by DAVID anne Musiesl Noel rabersOreheste hese Saconat ad year He 
Mat 202—2 cols. x 1% inches (48 lines) 


with ARLENE DAHL - ANDREA KING - ALAN HALE - GEORGE TOBIAS - GEORGE O'BRIEN - BEN BLUE - SARA ALLGOOD 
Directed by DAVI 1) BUTL ER een anti ons Seccrans eanaorieds nah ‘asasa 
Mat 201—2 cols. x | ¥% inches (42 lines) 


Latest Warner Bros. Short Subjects... 


“BORRAH MINEVITCH and 
HARMONICA SCHOOL"... 
fast-moving, tuneful and hilari- 
ous interpretations of everlast- 
ing song hits as played by the 
masters of the mouth organ. 
‘Begin the Beguine’ is in it. 


4603 .. 
10 mins. 


. Melody Masters Band— 


"DAD MINDS THE BABY"... 
when Dad is left to mind the 
baby, he is assisted by a 
manual on baby care, the 
grocery man, the cleaning 
man and the laundry man. De- 


signed for laughs. 


4803 
10 mins. 


. Adventure Special— 


"CATCH AS CATS CAN" 

. a scheming parrot hires 
a hungry cat to swallow a 
canary. How the wily canary 
outwits them both makes for 


a thoroughly entertaining car- 


toon treat. 


3709 . . Technicolor Cartoon — 


7 mins. 


“ACTION IN SPORTS"... 
a complete Technicolor tour 
Highlights 


javelin - 


of Peru's sports. 

are high - jumping, 
throwing, polo playing and 
surf-riding. Complete with 
thrills for all kinds of fans. 


4502... 
color—1I0 mins. 


Sports Parade in Techni- 


"SOAP BOX DERBY"... thrill- 
packed story of America's 
great boyhood classic. Young- 
sters from all sections of the 


country share top billing in 
this exciting two-reeler which 


lives up to advance claims. 


4002 .. 
20 mins. 


. Technicolor Special— 
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t and a giant musical cast in 
3 


with ARLENE DAHL - ANDREA KING - ALAN HALE - GEORG OBIAS . GEORGE O'BRIEN - BEN BLUE - SARA 


va Screen Play by Peter Milne * Based upon a Book by Rita Oicott ‘on 
Directed by DAV D) BUTLER Musical Numbers Orchestrated and Conducted by Ray Heindort ARLENE DAHL - ANDREA KING - ALAN HALE 
. . : R 
Mat 302—3 cols. x 9 inches (375 lines) ee tates 


Directed by DAV [) BUTLER 


This ad also in four-column size. See page 6. Screen Play by Peter Milne + Based upon a Book 
by Rita Olcott -Musical Numbers Orchestrated 
and Conducted by Ray Heindorf 
Mat 103—I col. x 99% inches 
(138 lines) 
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AD ART AVAILABLE AS STILLS 


In addition to these line drawings, which may be reproduced 
directly from this page, stills of the retouched ad art used in this 
campaign are available for use in your lobbies, blowups and 
special ads. Order from Campaign Plan Editor, Warner Bros. 
Pictures, 321 West 44th St., New York 18, N. Y. 


10 


aR ENE DA AND : k Directed by 
i eorsz canes auesgya.cood DAVID. BUTLER 


Mat 204—2 cols. x 9 inches (250 lines) 


This ad also in three-column size. See page 8. 
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ARLENE DAHL - ANDREA KING - ALAN HALE - GEORGE TOBIAS - GEORGE O'BRIEN - BEN BLUE - SARA ALLGOOD 


Directed by DAVID BUTLER Screen Play by Peter Milne * Based upon a Book by Rita Olcott 
Musica! Numbers Orchestrated and Conducted by Ray Heindorf 


Mat 203—2 cols. x 4 inches {110 lines) 


The Cast 


DENNIS MORGAN ...... ah ee ra ee Chauncey Olcott 
with 

ARUEINE DAM ies ce sis a aces Seat cae ede Rose Donovan 
ANDREA-KING 3 o53. 2 oboe Ee Oak ie ar Lillian Russell 
PEE AS GSEs sg aa sled «so ore RSs 12S ease ec sree John Donovan 
GPAs) COPIA 2) Ag cic ass os pach cs a err Sees Nick Popolis 
GEORGE O'BRIEN = se an pe re OES ‘Duke Muldoon’ 
Py oe kg aes Bee i ie ae wo a eas Hopper 
SABA -ALUCGOOD eect 25% CY Rp saree i aiges. Mrs. Brennan 
WILLIAM “FRAWLEY (3.2.5... Oa et anaes nes William Scanlan 
POON Mets Cs vas a dag ko a8 BAG wr scy's caren keh Terry O’Rourke 
CHAREES: IR WEN ae Bors} oa eos Ba MN pa Raed ce ae haan ies Foote 
CEE VOU es eles eg ee oe RSs aba S4rske Joe Brennan 
PAU Or ION see oe fo. cao. a BS aE slates Shoat Augustus Pitou 
GEORGE CLEVELAND. ......... 88 oo ae ees Capt. Brennan 
a) SP as ie ee ok Ce Ras ores ew eos Gore Oo Pat Daly 
RUBY DANDRIDGE 39 solo. Bete C rs Gl ae mae erate heots Della 
lires DS CRS. oi PS 0 th as Seen ameenreret Ad Avis eee ee i aaertad ss aR Brown 
WIEEIAM DAVIDSON 2 i. 2s. ety haste Brewster 

DONGENS WOOD a, wa ie Eee Rawson Three Tycoons 
CHARLES MARSH «...46...°  iiinG cas sae Stone 

IGOR DEGA 


PIERRE ANDRE 
THE THREE DUNHILLS 
LOU WILLS, JR. 


Production Statt 


Produced by William Jacobs. Directed by David Butler. Screen play by Peter Milne; 
based upon a book by Rita Olcott. Directors of Photography, Arthur Edeson, AGSG, 
William V. Skall, A.S.C. Art Director, Ed Carrere. Film Editor, Irene Morra. Sound 
by Stanley Jones and David Forrest. Montages by James Leicester. Dialogue Director, 
Charles Vance. Technicolor Color Director, Natalie Kalmus; associate, Mitchell 
Kovaleski. Special Effects by Harry Barndollar, Director—Robert Burks, A.S.C. Set 
Decorations by Lyle Riefsnider. Makeup Artist Perc Westmore. Wardrobe by Travilla. 
Musical Numbers Orchestrated and Conducted by Ray Heindorf. Musical Numbers 
Created and Directed by LeRoy Prinz. Additional Music Composed and Adapted by 
Max Steiner. Orchestral Arrangements by Murray Cutter. “Wee Rose of Killarney,” 
“The Natchez and the Robert E. Lee,” “Miss Lindy Lou,” “There’s Room in My Heart 
For Them All,” lyrics by Ted Koehler; music by M. K. Jerome. Vocal arrangements 
by Dudley Chambers. Musical Director, Leo F. Forbstein; Asst. Director, Phil Quinn. 


The Story 


At the turn of the century, Chauncey Olcott (Dennis Morgan) bids his mother 
(Sara Allgood) goodby, and leaves to embark on a singing career, using the name of 
“Jack Chancellor.” He sees Lillian Russell (Andrea King) on the stage, and after the 
performance crashes her party, but the fabulous beauty prefers her wealthier suitors. 
Unsuccessful on Broadway, he drifts upstate and gets a job in a small hostelry. 

Here he meets Rose Donovan (Arlene Dahl), and falls in love on sight. He also 
makes a new friend with the bell-hop (Ben Blue) at the hotel. These two plot to lure 
a visiting minstrel troupe away from a rival hotel, so Jack can join the show. When 
one of the end men falls ill, Jack persuades the manager that he can fill the gap. He 
gets the spot. 

When the show comes to New York, Rose’s fiance (Don McGuire) becomes 
jealous and sends some cronies over to Jack’s, boarding house to beat him up. Only 
Jack has been keeping in shape himself with his athletic friend, William Muldoon 
(George O’Brien), known professionally as the Iron Duke, and the intruders are 
tossed out bodily. 

After this incident, Jack decides to try Broadway again. He meets the famous 
Miss Russell next in a booking office, and she signs him for her new show. Jack now 
resumes his own name of Chauncey Olcott. Rose becomes upset over this association 
and visits Miss Russell in her apartment. The actress understands and decides to give 
Chauncey up, professionally as well as romantically. 

Later Chauncey meets William Scanlan (William Frawley), the leading Irish 
tenor of the day, whose voice is beginning to fade. Scanlan hears Chauncey sing and 
hires him to double on his own singing chores. In Boston, on St. Patrick’s Day, 
Scanlan’s voice gives out completely and he steps aside, turning over his mantle to 
Olcott. Chauncey, now a full-fledged star, takes time to elope with Rose . . . his 
wild Irish rose. 


Official Billing 


WARNER BROS. 50% 
Pictures, Inc., Presents 5% 
66 9 
MY WILD IRISH ROSE 10% 
Color by 15% 
Technicolor 30% 
STARRING 
DENNIS MORGAN 100% 
with 
ARLENE DAHL - ANDREA KING - ALAN HALE - GEORGE TOBIAS 
GEORGE O’BRIEN - BEN BLUE - SARA ALLGOOD 10% 
Directed by David Butler 25% 
Screen Play by Peter Milne 3% 
Based upon a Book by Rita Olcott 2% 
Musical Numbers Created and Directed by 
LeRoy Prinz 3% 
Musical Numbers Orchestrated and Conducted by 
Ray Heindorf 3% 
A Warner Bros.-First National Picture 5% 


Running time: 101 minutes. 
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(Advance Reader) 


EARLY VAUDE ERA 
HIGHLIGHTS NEW 
WARNER MUSICAL 


American vaudeville, when 
the minstrel show was the top 
form of entertainment, high- 
lights Warner Bros.’  scintil- 
lating musical, “My Wild Irish 
Rose,” with color by Techni- 
color, which premieres at the 
Strand Theatre starting next 
Friday. Dennis Morgan is star- 
red as the immortal Chauncey 
Olcott of “My Wild Irish Rose” 
fame, and Andrea King appears 
as the beauteous Lillian Russell. 
Others importantly cast are: 
Arlene Dahl, Alan Hale, George 
O’Brien, George Tobias, Ben 
Blue and Sara Allgood. 


Minstrel Days 


The minstrel show is one of 
more than a dozen important 
musical numbers in the motion 
picture. “My Wild Irish Rose,” 
produced for Warner Bros. by 
William Jacobs, with David 
Butler as director and LeRoy 
Prinz in charge of the musical 
numbers, is the story of the 
great names in show business at 
the turn of the century. 

In addition to Olcott and Miss 
Russell, famous figures depicted 
include “The Iron Duke,” Wil- 
liam Muldoon, theatrical mana- 
ger Augustus Pitou and the 
celebrated comedians, Weber 
and Fields. 


Beauty Contest 


The minstrel show sequence 
of the film, like all the musical 
numbers in “My Wild Irish 
Rose,” went before the cameras 
only when dance expert Prinz 
had completed months of pains- 
taking research to make sure 
that all the details of each pre- 
sentation were completely au- 
thentic. A nationwide beauty 
search lasting for _ several 
months was conducted to find the 
eight talented lovelies who ap- 
pear in the picture as the “Irish 
roses.” 


Filmed La Russell 


The screenplay was written 
by Peter Milne, based upon a 
book by Rita Olcott. An added 
touch of authenticity which was 
an unplanned coincidence is that 
Arthur Edeson, veteran Holly- 
wood cameraman who supervised 
the photography of the new 
Technicolor film, turned out to 
be the same photographer who 
filmed the only feature picture 
in which Lillian Russell herself 
ever made, in 1912. 


(Advance Short) 


IRISH MINSTREL 
BORN OVER HERE 


Chauncey Olcott, who is por- 
trayed by Dennis Morgan in 
Warner Bros.’ musical, “My 
Wild Irish Rose,” with color by 
Technicolor, opening at _ the 
Strand Theatre on Friday, is 
generally thought of as an Irish- 
man, because of the many Irish 
songs he popularized in this 
country; but Olcott was Ameri- 
can-born. 

As shown in the film, the 
great composer-singer of Irish 
ballads, who was one of the 
originators of the modern musi- 
cal play, received his first train- 
ing in show business as part of 
a typical American minstrel 
show and went on to become a 
Broadway star in the era of Lil- 
lian Russell. Andrea King por- 
trays Lillian Russell, famous 
beauty of a decade ago when 
beauty was confined to wasp- 
like waists and bigger bustles. 


“MY WILD IRISH ROSE.” Leading players in Warner Bros. gala musical 
parade down memory lane are: Arlene Dahl, Dennis Morgan and Andrea 
King. The brilliant Technicolor opus premieres Friday at the Strand. 


Still 674-611 


Mat 2B 


VW Suggested Review W 


‘My Wild Irish Rose’ 


Stars Dennis Morgan 


Warner Bros. Technicolor 


Film Sparkles With Music 


he life of Chauncey Olcott 

told against a Technicolor 
canvas of minstrel days, Lillian 
Russell, the Robert E. Lee, Rec- 
tor’s, the old Fourteenth Street 
Theatre and “Mother Machree” 
is captured with a sweeping 
flourish in Warner Bros.’ bril- 
liant offering, “My Wild Irish 
Rose,” starring Dennis Morgan, 
which brought resounding cheers 
from the audience last night at 
the Strand Theatre where this 
important musical opened. 

It is the saga of the immortal 
Irish composer-singer with Mor- 
gan in top form in this title 
role. Andrea King plays the rav- 
ishing Miss Russell of legendary 
beauty and fame, and Arlene 
Dahl, a newcomer, bids for star- 
dom with her portrayal of Ol- 
cott’s sweetheart. Any number 
of celebrated personalities of 
that era filter through this nos- 
talgic romance. 

David Butler’s direction ex- 
acts much from Rita Olcott’s 
book from which Peter Milne 
has created a screen play. It is 
a delightful combination of a 
stroll down memory lane plus a 


DENNIS MORGAN as Chauncey Olcott, celebrated Irish balladeer, pic- 
tured above with a bevy of Colleens in Warner Bros.’ scintillating Tech- 
nicolor musical, ““My Wild Irish Rose’ due Friday at the Strand. 


Still 674-635 


heart-warming dramatic story. 
Accent is on the music of course 
and the studio has turned out 
several production numbers 
which are arresting, 

LeRoy Prinz staged the dance 
numbers which surround the 
songs of Chauncey Olcott. Play 
is also made on the eight “Wild 
Irish Roses” who are projected 
in several of the numbers. The 
minstrel show sequence is a high- 
light with the famous race be- 
tween the Robert E. Lee and the 
Natchez clinching one of the 
outstanding numbers. 

Alan Hale, George Tobias, 
Ben Blue, William Frawley, 
Sara Allgood and Don McGuire 
play: prominent roles in the pro- 
ceedings. A special nod of ap- 
proval too for George O’Brien. 

Morgan’s” singing of  sev- 
eral of these songs merits spe- 
cial attention. Ray Heindorf is 
responsible for the slick orches- 
trations which have been expert- 
ly moulded into the production. 
“My Wild Irish Rose” is lavish 
entertainment, concocted out of 
Hollywood’s top drawer under 
Warner Bros.’ brilliant banner. 


Mat 2C 


A Good Leg Shot A 


(Opening Day Reader) 


DENNIS MORGAN'S 
MUSICAL ROMANCE 
PREMIERES TODAY 


Dennis Morgan, who alter- 
nates between straight drama- 
tic roles and singing assign- 
ments, plays the richest singing 
part of the year in “My Wild 
Irish Rose,” Warner Bros. new 
musical with color by Techni- 
color, opening today at the 
Strand Theatre. Morgan ap- 
pears in the new film as Chaun- 
cey Olcott, the immortal popu- 
larizer of Irish ballads, with 
Andrea King heading a distin- 
guished supporting cast. 

His versatility as a screen ac- 
tor is not surprising when Mor- 
gan’s past experience is taken 
into account. As a high school 
and college student, he found 
time to win his letters in basket- 
ball, baseball, football and 
track, worked with the drama- 
tic fraternity, qualified as a 
professional lumberjack and 
studied singing on the side. He 
played on a Chautauqua circuit 
in a condensed version of 
“Faust,” performed for several 
seasons in the semi-professional 
Northern Wisconsin state base- 
ball league and was on the staff 
of a Milwaukee radio station as 
a singer and announcer. 

Chauncey Olcott was a man of 
parts himself—a_ distinguished 
composer as well as one of the 
greatest entertainers at the turn 
of the century. 


(Opening Day Short) 


OLD 14th STREET 
THEATRE REBUILT 


Vaudeville at the old Four- 
teenth Street Theatre in New 
York City at the turn of the 
century is depicted in graphic 
color by Technicolor style in 
Warner Bros.’ brilliant film of- 
fering, “My Wild Irish Rose,” 
with Dennis Morgan as Chaun- 
cey Olcott, opening today at the 
Strand Theatre. Lillian Russell, 
Weber & Fields and other head- 
liners of that era, figure in the 
colorful plot which is woven into 
the fascinating story. 

Others in cast include: Arlene 
Dahl, Andrea King, Alan Hale, 
George Tobias, George O’Brien, 
Ben Blue and Sara Allgood. 
David Butler directed the film, 
with LeRoy Prinz in charge of 
the numerous musical stanzas. 
Peter Milne’s screen play is from 
a book by Rita Olcott. All of the 
musical numbers were orches- 
trated and conducted by Ray 
Heindorf. 


(Current Short) 


IMMORTAL POPS 
HEARD IN FILM 


No less than 16 songs of im- 
mortal fame are heard in War- 
ner Bros.’ brilliant Technicolox 
offering, “My Wild Irish Rose,” 
which is currently on view at 
the Strand Theatre with Dennis 
Morgan in the top role. The 
title song tees off the musical 
stroll down memory lane, with 
“Mother Machree” a close sec- 
ond for widespread popularity. 

Morgan, as Chauncey Olcott, 
dons blackface for a minstrel 
sequence in this production. Oth- 
ers cast in leading assignments 
include: Arlene Dahl, Andrea 
King, Alan Hale, George Tobias, 
George O’Brien, Ben Blue and 
Sara Allgood. David Butler di- 
rected, with LeRoy Prinz han- 
dling the numerous musical 
flashes in the story, William 
Jacobs produced this important 
film under Warner Bros. 


Copy tor Sunday Feature or Movie Sections ... Star Art 


(About The Music) 


MUSICAL PARADE 
OF SONGS HEARD 
IN WARNER FILM 


Favorite Tin Pan Alley hits 
of yore are revived with a 
flourish in Warner Bros.’ scin- 
tillating Technicolor, “My Wild 
Irish Rose,” starring Dennis 
Morgan, opening Friday at the 
Strand Theatre. 

Following are the numbers 
which are given special atten- 
tion in this stroll down memory 
lane: 

“Come Down Ma Evening Star” 
“My Nellie’s Blue Eyes” 
“Will You Love Me in 

December” 

“By the Light of the Silvery 

Moon” 

“The Sunshine of Paradise 

Alley” 

“On a Sunday Afternoon” 
“Tf I’m Dreaming, Let Me 

Dream” 

“Hushabye, (Wee Rose of 

Killarney)” 

“In the Evening by the 

Moonlight” 

“Dear Old Donegal’ 

“One Little Sweet Little Girl” 

“A Little Bit of Heaven” 

“Mother Machree”’ 

“My Wild Irish Rose” 

“When Irish Eyes Are Smiling” 

“Let the Rest of the World Go 
By” 


Alan Hale Reaches 
38 Years in Films 


When Alan Hale decided to go 
in the movies back in 1909 in a 
film called “The Mailman,” 
everybody assured him he was 
making a_ terrible mistake. 
Thirty-eight years and several 
hundred pictures later, Hale is 
still going strong, currently ap- 
pearing in support of Dennis 
Morgan in Warner Bros.’ Tech- 
nicolor musical, “My Wild Irish 
Rose,” coming to the Strand 
Theatre next Friday. 


DENNIS MORGAN 


Still DM-263 Mat 1C 


Butler’s Latest 


David Butler’s latest direc- 
torial chore for Warner Bros.’ 
is the lush Technicolor musical, 
“My Wild Irish Rose,” opening 
next Friday at the Strand The- 
atre. Butler among the top di- 
rectors in Hollywood, also 
handled such Warner successes 
as “San Antonio,” “Shine On 
Harvest Moon,” “The Time, the 
Place, the Girl” and “Two Guys 
From Milwaukee.” 

His long career also includes 
directing such films as the early 
Shirley Temple vehicles, the 
Will Rogers films and the orig- 
inal Hope-Crosby hits. 


‘My Wild Irish Rose’ 


“DON'T FORGET.” That's what Chauncey Olcctt (Dennis Morgan) says to 
his favorite Rose (Arlene Dahl) in Warner Bros.’ lively Technicolor musical, 
“My Wild Irish Rose,” opening Friday at the Strand Theatre. 


Still 674-87 


Mat 2A 


Andrea King Revives Lush 
Magic of Lillian Russell 


hen a_ girl named Helen 

Louise Leonard jumped from 
a burlesque of ‘Pinafore’ at the 
handsome salary of $40 a week 
in 1883 to her full glory as Lil- 
lian Russell in a top spot at Tony 
Pastor’s, the most vivid and 
flamboyant era in American his- 
tory began. 

Lillian is currently being 
squeezed into an hour glass cor- 
set in the person of honey-haired 
luscious Andrea King for the 
Warner Bros. Technicolor musi- 
cal life of Chauncey Olcott, “My 
Wild Irish Rose” due on Friday 
at the Strand Theatre. 

“Lillian,” says Andrea, whose 
own mother knew the great 
beauty and still possesses two 
of her original curls, “was the 
very essence of a lusty opulent 
America of wasp waists, big 
brooches, bigger bustles.” 

Of course, it is well known 
about La Russell that men drank 
champagne from her slipper and 
that she once engaged in an eat- 
ing competition with Diamond 


Jim Brady at Rector’s to see 
who could eat the most corn-on- 
the-cob. The gem-fancier won. 

But it is not so well known 
that this gay daughter of an 
Iowa printer, born the opening 
year of the Civil War, who 
glamorized the background 
against which the Astors, Ward 
MacAllister, Senator Clark of 
copper and Carnegie of steel did 
business, had a serious side. It 
reached full bloom in her later 
years when she took the stump 
for Warren G. Harding, That 
president sent her abroad in 
1922 to investigate immigration 
problems. She was also an inde- 
fatigable worker for the Liberty 
Loan and the Red Cross. 

But in an era of bad taste 
when girls clad in wisps of lace 
bobbed out of pictures at bache- 
lor dinners and monkeys sat be- 
tween guests at repasts of con- 
siderable cost, Lillian’s reputa- 
tion was built on beauty, ad- 
venture and the ability to swear 
with great imagination. 


Warner Cameraman Filmed 


La Russell Back in 1912 


Warner Bros. cameraman 
Arthur Edeson, who _ photo- 
graped Andrea King as Lillian 
Russell in Warner Bros. new 
Technicolor film, “My Wild 
Irish Rose,” opening at the 
Strand Theatre on Friday with 
Dennis Morgan starred, actual- 
ly filmed the great Lillian her- 
self in 1912. 

The famed glamor girl of the 
hour-glass figure made a picture 
for World Films called “Wild- 
fire,” most of which was shot on 
location at Charleston, S.C. 


“And I have a memento from 
that picture,” said Edeson. 

He produced an _ engraved, 
signed invitation to an exclusive 
cocktail party given by Miss 
Russell for just camera crew 
and grips. 

“Besides being the most beau- 
tiful, she was the most thought- 
ful woman in the world,’ he 
said. 

Edeson, has been a cameraman 
for 36 years and has shot well 
over 50 important pictures worth 
at least $100,000,000. 


Old-Time Names 


Warner Bros. claims the old- 
timers-in-pictures record for 
“My Wild Irish Rose” which 
opens Friday at the Strand. 

Actual characters from show 
business history portrayed in 
the Technicolor musical are 
Chauncey Olcott (Dennis Mor- 
gan), Lillian Russell (Andrea 
King), William Muldoon 


Live Again 


(George O’Brien), William 
Scanlan (William Frawley), 
Manager John Foote, of Haver- 
ly’s Minstrels (Charles Irwin), 
Seanlan’s Manager, Augustus 
Pitou (Paul Stanton), Weber 
and Fields (Leo White and Al 
Kunde), Charles Bigelow (Jack 
Richardson) and Pete Daly 
(John Braham), all famous. 


(About The Colleens) 


WARNERS CONDUCT 
SEARCH FOR EIGHT 
WILD IRISH ROSES 


A nation-wide talent hunt of 
four months and 600 applicants 
shows that Hollywood is not 
only the proving ground but the 
home of American beauty. 


It can’t be said the girls are 
American Beauties in the hor- 
ticultural sense, however, since 
the luscious eight were tagged 
by dance director LeRoy Prinz 
as “The Wild Irish Roses.” 


Glamor lovelies from the War- 
ner Bros. Technicolor musical 
life of Chauncey Olcott, starring 
Dennis Morgan and Andrea 
King with new cinema Cinder- 
ella, Arlene Dahl, these pulchri- 
tudinous pretties appear in “My 
Wild Irish Rose” due on Friday 
at the Strand Theatre. 


Five of the eight beauties are 
Hollywoodians. The majority 
are fresh talent, stepping be- 
fore the camera for the first 
time in this picture. 


The Hollywood girls include 
Laura Lee Donnell, Phyllis 
Rowan, Eileen Howe, Pat Walk- 
er and Tyra Vaughn. Lucille 
Barnes from Flint, Mich., Mar- 
tha Pompender from Dunkirk, 
N. Y. and Shirley Geer from 
Uniontown, Pa. are the out-of- 
towners. 


$$ 


Heavy Dance Chore 


LeRoy Prinz turns in one of 
his heaviest dance directing 
chores in Warner Bros.’ brilliant 
Technicolor entertainment, “My 
Wild Irish Rose” starring Den- 
nis Morgan, opening Friday at 
the Strand Theatre. Most of the 
numbers reflect the period of 
American vaudeville at the turn 
of the century and all are given 
fresh and distinctive treatment. 


ARLENE DAHL 
Still 674-531 


Mat 1D 


Ben Blue Clowns 
On Strand Screen 


Ben Blue, pixie comedian of 
“My Wild Irish Rose,” new 
Warner Bros. Technicolor musi- 
cal film coming to the Strand 
Theatre on Friday, says that the 
movie celebrates his coming of 
age in Hollywood. 


The Canadian-born comic, be- 
gan his 21st year as a film actor 
when he reported to the Warner 
studio for his first scenes with 
Dennis Morgan and Andrea 
King in the film story of the 
immortal Chauncey Olcott. 


See 


Accom- 


panying 


Art 
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Extra Good Production and Personality Material! 


Stage 2 At Warner bros. 
Used For Varied Scenes 


ROBERT E. LEE’ 
RACES AGAIN IN 
FILM AT STRAND 


In the minstrel sequence of 
Warner Bros.’ brilliant musical, 
“My Wild Irish Rose” with color 
by Technicolor, starring Dennis 
Morgan, which opens Friday at 
the Strand Theatre, the cele- 
brated steamboat race between 
the Natchez and the Robert E. 
Lee is depicted on the Missis- 
sippi. 

For special effects a scrim 
curtain 42 feet long and 28 feet 
high was designed, which was 
so sheer that with one kind of 
lighting the audience could see 
steamboats racing across it and 
with another they could see the 
stokers in the boiler rooms and 
the captains on the deck. 

Such production problems as 
the manipulation of four 350- 
pound umbrellas in the “Eve- 
ning Star” number and the re- 
production of a Puck Fair in the 
County Kerry in which a billy 
goat was crowned Ireland’s only 
king were combination products 


of the studio’s imagination and 


a few magazine articles from 
the research department. 


DENNIS MORGAN 
LOST IN CROWD 


In the “Polly Wolly Doodle” 
number for the minstrel show in 
Warner Bros.’ “My Wild Irish 
Rose,” the musical, with color 
by Technicolor, opening at the 
Strand Theatre on Friday, a 
group of the 
boys in black- 


massed around 
a bass drum 
waiting for 
Dennis Mor- 
gan to~-burst 
into song. 


was ready and 
Director David 
Butler sent his 
assistant to 
call Morgan. 
The assistant 
came back to 
report that 
Morgan was not in his dressing 
room, couldn’t be found. 

Butler said he knew Morgan 
was around somewhere, and 
shouted, ‘Dennis! Hey, Dennis! 
Anyone know where Morgan 
is?” 

“Right in front of you, Dave,” 
said a grinning blackface. 

“All right, let’s get this scene 
rolling,’ said Butler slightly 
chagrined. “Forty minstrels 
and I can’t tell one from the 
other.” 


Dennis Morgan 
Mat 1A 


Acquires Dialects 


Right Here in U.S. 


Film fans who have heard 
George Tobias use no less than 
ten different dialects in movies 
in which he has appeared, may 
not believe that the character 
actor, who will be seen at the 
Strand Theatre starting Friday 
with Dennis Morgan in Warner 
Bros.’ Technicolor musical, “My 
Wild Irish Rose,” speaks no 
foreign languages at all. The 
master of foreign accents picked 
up his various dialects by care- 
ful observation of foreigners in 
his travels through the United 
States. 

Born and raised in New York; 
he is one of the most enthusias- 
tic farmers and ranchers in Hol- 
lywood. He reports that his 
horses repeat only commands 
in pure English grammar. 

During filming of “My Wild 
Irish Rose,’ Tobias fell and 
suffered a fractured rib, which 
required him to wear a brace 
throughout the production. 


face were | 


The setup 


HOUR GLASS 


ANDREA KING portrays Lillian Rus- 
sell, the fabulous beauty with the 
hour-glass figure, in Warner Bros.’ 
tuneful Technicolor saga, “My Wild 
Irish Rose,” due Friday at the 
Strand. 


Still 674-596 Mat 1E 


It’s A Great Day 
For The ITrish—! 


The _ nation’s Hibernians 
will get a thrill from Warner 
Bros.’ “My Wild Irish Rose” 
which opens on Friday at the 
Strand Theatre. 

Dennis Morgan, as the 
famed Irish tenor, Chauncey 
Oleott, gets his first big break 
on St. Patrick’s night in a 
Boston theatre when a group 
of Hibernians march into 
the theatre. 

They all have green bands 
across their chest printed in 
large gold letters with “Erin 
Go Bragh,” which, to the un- 
initiated, means “Ireland For- 
ever.”’ 


Andrea King Plays 
Celebrated Beauty 


Andrea King, Dennis Mor- 
gan’s co-star in “My Wild Irish 
Rose,” now playing at the 
Strand Thea- 
tre, has come 
a long way in 
a short time. 
Just a few 
brief . years 
ago she was 
appearing on 
the stage in 
the Chicago 
company of 
“Life with 
Father’’ as 
Mary Skinner, 
the wide-eyed, 
teen-aged __in- 
genue. 

In “My Wild 
Irish Rose,’ which has color 
by Technicolor, Miss King 
plays just about as grown-up 
and sophisticated a lady as 
the American theatre has 
known, beauteous Lillian Rus- 
sell of immortal fame. 


Andrea King 
Mat 1B 


ll the world’s a stage,” and 

several of the world’s best 
known stages were rolled into 
one set on Stage 2 at Warner 
Bros. studio. 

Strand Theatre patrons will 
see this set on Friday mas- 
querading as the famed Four- 
teenth Street Theater of New 
York of a generation ago, home 
of Chauncey Olcott, Lilian Rus- 
sell, Weber and Fields and the 
other entertainment immortals 
who are portrayed in the new 
Technicolor musical “My Wild 
Irish Rose,” with Dennis Mor- 
gan singing as Olcott and An- 
drea King playing Lillian Rus- 
sell. 

But not very long ago, this 
same stage 2 at the Warner 
studio with its face washed, the 
proscenium altered and the set- 
ting greatly simplified, was Car- 
negie Hall. Paul Henreid played 
the cello while Bette Davis 
watched eagerly from the last 


row of the orchestra seats in 
“Deception.” 

With little or no change from 
its “Deception” makeup, the 
stage also served as Carnegie 
Hall for John Garfield in ‘“Hu- 
moresque,” and in that picture 
it was Joan Crawford who 
watched her protege perform. 

For a few weeks, during the 
filming of Errol Flynn’s “Es- 
cape Me Never,” the same stage 
set, much changed in decor, was 
used effectively as the Royal 
Theatre of London. 

The Warner stage was built 
originally for use with the Cole 
Porter music and shows in 
“Night and Day.” It was a some- 
what ornate stage then. It is 
even more ornate as the Four- 
teenth Street Theatre of the turn 
of the century, with a proscen- 
ium arch that ends on each side 
in carvel bulbous ladies playing 
Atlas and holding up a world of 
fantastic plaster. 


(George O’Brien Story) 


George OBrien Returns 


George O’Brien considers his 
role in Warner Bros.’ Techni- 
color musical, ‘““My Wild Irish 
Rose” opening Friday at the 
Strand Theatre, the best break 
he could have had after several 
years away from the Hollywood 
cameras, during which time he 
was in the U. S. Navy. 

Now six feet tall, weighing 
200 pounds and just as rugged 
as he ever was during his period 
in westerns, the native San 
Franciscan feels he is on the 
best chapter of his film career. 
Incidentally his career in pic- 
tures is interesting. 

Through Tom Mix he got a 
job at the old Fox studios at $15 
per week doing small cameras 
chores. After some time he got 
an offer to make a western film 


below the border, but this was 
never completed, so he shipped 
to sea in a freighter. Months 
later he returned to San Pedro 
and got his first part in a Ho- 
bart Bosworth film then in the 
process of shooting. 

Next he became a stunt man 
at $75 a day. However his ca- 
reer really started when he was 
called upon to enact a death 
scene on a sinking ship. Then 
the O’Brien career zoomed. He 
made “The Iron Horse,”’ his first 
epic, and “The Lone Star 
Ranger,” one of the top west- 
erns made in 1931. He became 
known as the star equally at 
home on a horse or in a draw- 
ing room. He then formed his 
own company with Sol Lesser, 
specializing in western dramas. 


(Arlene Dahl Story) 


Arlene Dahl Takes Bow 


Arlene Dahl, who has a prin- 
cipal role with Dennis Morgan 
in Warner Bros. “My Wild 
Irish Rose,” the musical with 
color by Technicolor, opening 
at the Strand Theatre on Fri- 
day, has been making the most 
of her beauty and talent since 
junior high school days. 

Born in Minneapolis, Minn., 
on August 11, 1925, she ap- 
peared with local dramatic 
stock companies while a _ stu- 
dent at the Ramsay Junior High 
school and appeared in radio 
productions at the same time. 

Arlene continued her dramatic 
activity while attending the 
Washburn High School and the 
University of Minnesota where 
she studied drama and appeared 
in stage productions. 


In 1944 Arlene migrated to 
Chicago and began a series of 
appearances in dramatic serials 
via station WBBM in that city. 
She began doubling as a fashion 
model in that year and in 1945 
came to New York where she 
became a photographer’s model. 

Arlene made her stage debut 
with a principal part in the 
Broadway musical, “Mr. Strauss 
Goes to Boston.” Her ability to 
dance, sing and read lines in 
that show led to another stage 
role—in “Questionable Ladies,” 
a show which closed in Newark 
before reaching New York. 

While appearing in the latter 
show, however, Miss Dahl was 
discovered by a Warner Bros. 
scout in February, 1946, and 
signed for a screen test. 


Authentic Irish Brogue 


There’s nothing phony about 
the brogue that emerges from 
the lips of Sara Allgood, who 
plays Dennis Morgan’s mother 
in “My Wild Irish Rose,” War- 
ner Bros. Technicolor musical 
story of Chauncey Olcott open- 
ing at the Strand Theatre. 

Miss Allgood made her debut 
on the stage in Dublin with the 


Irish National Theatre Society 
in 1904 and for many years was 
a mainstay of the world-famous 
Abbey Theatre. As a matter of 
fact, she was a well-known ac- 
tress while Chauncey — Olcott 
himself was still making stage 
appearances. Miss Allgood has 
been in movies for the past ten 
years mostly all in Hollywood. 
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Figures in the Lobby 


Blow-up and silhouette still of Andrea King as Lillian Russell (Still 
No. 674-596—see Mat No. IE on page 14) together with actual 
Russell still (from newspaper morgue). Display both, listing re- 
spective measurements as follows: 


Russell King 
Bust 3942" 36" 
Waist 23° 24¥2" 
Hips 40" 36" 
Height —5'3" 5'5" 


Weight 137 lbs. 120 Ibs. 


Women most closely approximating measurements in each 
category are voted Lillian Russell and Andrea King of (name 


of town). Patrons then vote for their favorites. 
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Notes on Marquee 


Cut out and mount giant 


music notes atop marquee 


with film's big number of song 
hits (16) punched out. Loud- 
speaker plays actual tunes. 


(See RCA Album, page 2). 
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GRDER ALL POSTERS. ACCESSORIES FROM NATIONAL SCREEN SERVICE EXCHANGES 


PRINTED IN U.S. A, 


Mr. Exhibitor... ; ; 


This is the Revised Motion Picture Advertising Code! 


The revised advertising code of the Motion Picture Association of America provides 
a high standard of operation for exhibitors everywhere. Applying to all publicity, adver- 
tising and exploitation, it is wholly voluntary, but strict adherence to its provisions will 
further strengthen the theatre’s position of responsibility within the community. As re- 
vised by the Association’s Board of Directors, after careful consideration by the Advertis- 
ing Advisory Council, composed of the directors of advertising and publicity of all major 
companies, the code outlines a specific course of action for all exhibitors. Avoid all censure 
and all censors! Abide by the code! | . 


The 11 Cardinal “Don'ts” of Motion Picture Industry 


(Reprinted from the Motion Picture Daily 7. Don’t indulge in undue exposure of the human 


of August 29, 1947) anatomy. 


1. Don’t reveal details of crime that might inspire : 
8. Don’t use false or misleading statements. 


imitation. 
2. Don’t show lustful kissing. 9. Don’t be unfair to history or nationals of other 
3. Don’t exhibit excessive gruesomeness. countries. 
4. Don’t exploit censorship disputes. 10. Don’t show the use of liquor unless it is essential 
5. Don’t offend races and religions. to characterization or plot. 
6. Don’t use profanity, vulgar or sacriligious Jan- 11. Don’t undermine the laws of the land and com- 
guage. mon sense. 


Use the Code... Avoid All Censure...Avoid All Censors! 


PREAMBLE: The purpose of the Advertising Code is to apply to motion picture advertising, publicity and 
exploitation, within their range, the high principles which the Production Code applies to the content of motion 
pictures. 


The provisions of the Advertising Code shall apply to pressbooks, newspaper, magazine and trade paper 
advertising, publicity material, trailers, posters, lobby displays and all other outdoor displays, novelty distribu- 
tion, radio copy and every form of motion picture exploitation. 


We urge all motion picture producers, distributors and exhibitors, and their advertising agents, whether 
affiliated with the undersigned or not, to adhere to these principles; and, for ourselves, we pledge compliance 
with these principles without reservation. 


THE CODE 


The history, institutions and nationals of all coun- 
tries shall be represented with fairness. 


We subscribe to a code of business ethics based 4. «CProfanity and vulgarity shall be avoided. 
upon truth, honesty and integrity. All motion pic- 
ture advertising shall % = CPictorial and copy treatment of officers of the law 
(a) Conform to fact. shall not be of such a nature as to undermine their 
(b) Serupulously avoid all misrepresentation. authority. 
~ ¢ . J . . 
Good taste shall be the guiding rule of motion pic- Specific details of crime, inciting imitation, shall 
ture advertising. waive ines’ danas 
Illustrations and text in advertising shall faithfull : F ; : 
: * Pae Be : 4s ‘: 1 SS es y 1Q Motion picture advertisers shall be guided by the 
represen e ‘tures selves. 13 P 
P Ee Seen provision of the Production Code that the use of 
liquor in American life shall be restricted to the 
No false or misleading statements shall be used _ te cakes 
: : : necessities of characterization and plot. 
directly, or implied by type arrangements or by 
distorted quotations. ; : oe) ; 
1] Nudity with meretricious purpose and _ salacious 
No text or illustration shall ridicule or tend to ; postures shall not be useds aidi-clathed= figures 
ee ear wees ; shall not be represented in such manner as to be 
ridicule any race, religion or religious faith; no ae d 1 
illustration of a character in clerical garb shall be Suite Lickin cece dae Bart ot Le eer ce 
shown in any but a respectful manner. 
12 Court actions relating to censoring of pictures, or 


other censorship disputes, are not to be capitalized 
in advertising or publicity. 


Revised Advertising Code 
Maintains High Industry Standards 


A long step forward has been taken by the Motion Picture 
Association of America with the promulgation of the revised Adver- 


tising Code. 


This revised Code is the product of changes suggested, after care- 
ful study, by the Advertising Advisory Council of the Motion Picture 
Association. The revisions clarify and make unmistakable the purpose 
and extent of this code, which has served for the past 17 years as 
the standard for motion picture advertising. 


The Advertising Code, as revised, hailed in the press as pro- 
gressive action, applies not only to advertising, but to all publicity 
and exploitation. It is based on the same high principles which the 
Production Code brings to bear upon the content of motion pictures. 


FILM ADS TO STRESS 
‘GOOD TASTE’ 


By John Beaufort 


Chief of the New York News Bureau of 
The Christian Science Monitor 


New York 
The Hollywood film industry has decided to 


widen the practice of “decency and good taste 
in advertising’? which it claims ‘thas been the 
accepted policy of leading film companies for 
the past 17 years.’ 


The new effort is being undertaken by the 
Motion Picture Association of America on the 
recommendation of its Advertising Advisory 
Council. The Council consists of the directors of 
advertising and publicity of the principal film 
producers. As part of the program, the MPA 
board has approved revisions which extend the 
scope of the present film advertising code. 


Self-Regulation 


Decision of the board was announced here, on 
July 30, at a press conference presided over by 
Eric Johnston, MPA chief.*Mr. Johnston, who 
looks like a movie producer’s. ideal of a per- 
sonable business executive, also discussed his 
recent visit to England. The Hollywood am- 
bassador said he found Europeans eager for pic- 
tures of the real United States—‘“‘they want less 
of extremes and more of pictures of average 
American life.” 


The new advertising ptoject was explained 
to the press by Charles Schlaifer, director of ad- 
vertising, publicity, and exploitation for 20th 
Century-Fox and Chairman of MPA’s Advertis- 
ing Council. Mr. Schlaifer said that intensive 
efforts would be made to convey full information 
about the self-regulation system to all elements 
in the industry. These would include large and 
small theater owners, nonmember producers, sales 
forces, field men, advertising agencies, and others 
not presently subscribing to the code. 


Revisions in Code 


The board felt it was time that ‘the public’?’— 
the newspapers, legislators, and all other seg- 
ments of the population—is told with emphasis 
the facts about the diligence of the organized 
industry in protecting the public against offen- 
sive or dishonest material in advertising, publicity, 
and in films themselves. . . . “Our self-regulatory 
system is workable, and our people mean to keep 
it so.” 


The new code contains a number of revisions, 
With regard to liquor, it states: 


“Motion picture advertisers shall be guided 
by the provision of the production code that 
the use of liquor ‘in American life shall be re- 
stricted to the necessities of characterization and 
plot.”” To the original rule banning the use 
of ‘“‘nudity with meretricious purpose and sala- 


It is commended to the exhibitor as a further symbol of the ethical 
and moral responsibility of theatre operation—a documentary aid 


~to him in his leadership in a large phase of American life. It is notice 


THE FILM DAILY 


NEW YORK, FRIDAY, AUGUST 1, 1947 


Editorial 


‘The New Film Ad Code 


. «+.» @ major entry in the ledger 
By CHESTER B. BAHN 


WHEN the 1947 industry ledger is balanced on Dec. 31 next, among the major 
entries will be the new Advertising Code for Motion Pictures, legislated into 
being on Wednesday by the MPAA board of directors after months of patient and 
exceedingly painstaking labor by Chairman Charles Schlaifer and his associates 
of the MPAA’s Advertising Advisory Council. 

The new Code formulated by the 20th-Fox ad-publicity-exploitation chief and 
his associates, Metro’s Howard Dietz, Warmers’ Mort Blumenstock, U-I’s Maurice 
Bergman, Columbia’s Ben Serkowich, RKO’s S. Barret McCormick, UA’s Paul 
Lazarus, Jr., Eagle-Lion’s Max Youngstein, and Republic’s Steve Edwards, best 
— for itself. 

Both in preamble and operating provisions, it is a stronger and hence better 
Code than that placed in effect 17 years ago. 

Particularly to be commended, too, are those procedures designed to widen 
the observance of the system of voluntary self-regulation of advertising. 

Note the “voluntary,” for it is the highly important cornerstone on which the 
self-regulatory edifice is constructed. 


° — o-— 


THE MPAA board, no less conscious than the Council of the voluntary aspect, is 
at pains im its statement issued in connection with Wednesday's approval of 
the Code to state: 

“It will be noticed that we stand against all official curbs upon freedom of 
decent expression,’’ and to add: 


“We decry obscenity and dishonesty in advertising and publicity material as 
much as any part of the public, and we submit cheerfully to the general statutes 
against obscenity to which offenders against public morals are subject. But we 
mean to stand free of undemocratic restraints and propose to carry the doctrine 
of self-responsibility to every segment, every individual and to the outermost 
periphery of our art.”’ 


The industry this year by the narrowest of margins escaped the enactment 
of one such “undemocratic restraint’ in the New York Legislature. 


And as Schlaifer pointed out Wednesday. that specific demand for legal 
restrictions arose only when elements beyond the control of the organized industry 
offended the public taste. 


That, too, has been the case when the subject of complaint has been exhibitor 
advertising. 


Fortunately, the '‘mavericks’” are few . .. but unfortunately it takes only 
one to cause the brickbats to fly, with the industry’s fate that of the proverbial 
“innocent bystander.”’ 


eae (oad 


IN publicizing the industry’s new Code and the accompanying intensive efforts to 
extend its acceptance and rigid observance throughout the industry, those having 
the task in hand would do well to stress that the organized industry for 17 years 
successfully has protected the public against offensive or dishonest material in 
advertising, publicity and the films themselves. 


That certain misconceptions may exist is evident from metropolitan press 
treatment of the new Code yesterday with references to ““a general whitewashing” 
and “clean up” of film advertising and publicity. That's using the tar-brush on 
the industry with a vengeance. 


cious postures,’”’ the new code adds, ‘‘And clothed 
figures shall not be represented in such 2 manner 
as to be offensive or contrary to good taste or 
morals.”’ 

In connection with his visit abroad, Mr. John- 
ston said he was hopeful that some substitute 
could be found for the ‘Dalton Plan’”’ providing 


Revised Advertising Code 


It takes the exception to prove the rule. Thus those few and far- 
between instances of violation of the film advertising code have proved 
the need for its revision, a move which has just been made on the 
recommendations of the Advertising Advisory Council of the Motion 
Picture Ass'n. That this is a forward step goes without saying. 


In the 17-year history of this phase of the industry’s program of 
self-regulation, there has been little and infrequent cause of complaint 
over its record. But it took only one extreme and quite flagrant instance, 
that involving “The Outlaw,” to bring widespread criticism on the in- 
dustry as a whole. This was carried to the point of introduction of a 
measure of law to censor film advertising. 


(An editorial published in BOXOFFICE, August 2, 1947.) 


for the imposition of an ad valorem tax on 
Hollywood films imported into Great Britain. 
The plan is now law but it has not been invoked. 
Mr. Johnston declared that J. Arthur Rank and 
Sir Alexander Korda, British film men, agreeds 
that imposition af the ad valorem tax would 
harm the British industry. 


to every community that all branches of our industry are alert to 
their obligations to the public. 

The Advertising Advisory Council is composed of the directors 
of advertising and publicity of the major companies, as follows: 
Charles Schlaifer, Chairman, 20th Century-Fox; Ben Serkowich, 
Columbia; Howard Dietz and Si Seadler, Metro-Goldwyn-Mayer ; 
Curtis Mitchell and Stanley Shuford, Paramount; S. Barret Mc- 
Cormick, RKO; Paul Lazarus, Jr., United Artists; Maurice Berg- 
man and Hank Linet, Universal-International; Mort Blumenstock 


and Gil Golden, Warner Bros. 


NEW YORK SUN 


NEW YORK, THURSDAY, JULY 31, 1947 


MOVIES TIGHTEN UP 
ADVERTISING CODE 


Most of the movie industry was pledged today 
to do a thorough clean-up job on its advertis- 
ing and publicity, mostly with a view to de- 
emphasizing sex and liquor. 

Agreement to tighten the twelve-point code 
governing film advertising was reached here. 
yesterday by unanimous agreement of the board 
of the Motion Picture Association, it was an- 
nounced by Eric Johnston, president. The desire 
to assure good taste and decency in advertising 
motivated the board members, who were perturbed 
by the sensationalism of ‘a few mavericks in 
the industry,’’ Johnston said. 

Among other changes in the code adopted by 
the board, one section dealing with nudity and 
salacious postures was amended to read that 
“clothed figures shall not be represented in such 
manner as to be offensive or contrary to good 
taste or morals.’”? A section dealing with liquor 
was changed to assert that members will be 
guided by, instead of just mindful of, the be- 
lief that ‘“‘the use of liquor in American life 
shall be restricted to the necessity of charac- 
terization.”’ Pledges to avoid possible ridicule 
of any race and any kind of misrepresentation 
also were adopted. 


WIRES 


EXHIBITORS ALL OVER AMERICA SHOULD 
WELCOME THIS SELF-IMPOSED CODE 
SINCE IT WILL GO A LONG WAY TO- 
WARDS REMEDYING A GREAT DEAL OF 
THE CRITICISM LEVELLED AT THE IN- 
DUSTRY . . . PLEASE ACCEPT MY CON- 
GRATULATIONS ON A FORWARD LOOK- 


ING MOVE. 
HARRY BRANDT 
President, Independent Thea- 
tre Owners of America 


HEARTILY ENDORSE PLAN AS OUTLINED 

. YOU CAN COUNT UPON US HERE 

IN TEXAS AND YOU CAN ALSO COUNT 

UPON US TO GET BEHIND ANY NATION- 

AL MOVEMENT IN HELPING COUNTER- 
ACT SELF-APPOINTED CRITICS. 
R. J. O'DONNELL 


Vice President & General 
Manager, Interstate Circuit 


THE REVISED CODE FOR MOTION PIC- 
TURE ADVERTISING IS A STEP FORWARD 
AND WILL RECEIVE THE ENDORSEMENT 
OF LEGION OF DECENCY, BETTER FILMS 
COUNCIL, BOARDS OF RELIGIOUS OR- 
. EXHIBITORS AND ALL 
BRANCHES OF ENTIRE INDUSTRY SHOULD 
ENDORSE IT. 
FRED WEHRENBERG 


President, Motion Picture 
Theatre Owners of America 


GANIZATIONS . . 


While in the main transgressors of the industry’s advertising code 
have been so-called “lone wolf” operators, there have been, to say 
the least, borderline instances of disregard for the spirit and the letter 
of the code in even higher quarters. Fortunately, these have been minor 
offenses. Nevertheless they have been straws in the wind which have 


blown in the wrong direction. 


Decency in advertising is as essential as is decency on the screen. 
One goes hand-in-hand with the other. The motion picture long since 


has ceased to be a peep-show. If it 


is to be highly regarded by the 


public, it must be sold on a plane of high standards, 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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